& Rafayet Razib

SureTek Electric

Google Ads Lead Generation Case Study | Calgary, Alberta, Canada

OBJECTIVE CAMPAIGN TYPES MEDIA BUDGET
Calls & qualified Search + CA$300/day |

leads Performance Max ~CA$9,000/month

Campaign Strategy

Industry: Electrical services Work completed

Location: Calgary, Alberta, Canada * Google Ads setup

Date range: Jan 1, 2025 - Jun 1, 2026 * Keyword research

Main goals: Phone calls and lead generation e Conversion tracking

Audience: All audience targeting, with strong * GA4 + Google Tag Manager setup
emphasis on high-intent electrical service * Enhanced Conversions

searches. * Negative keyword management

* Search-term optimization
* Bid and budget optimization
e Ad copy creation and testing

High-Intent Keyword Focus

« [electric vehicle charging station installation] e commercial electrician calgary
« [charging station installation] * [licensed electrician near me]
« install electric vehicle charger * [smoke detector beeping]

* smoke alarm installation * i need an electrician

 electric emergency e ev charging near me

« carbon monoxide reader  charging station cost
 electrician emergency « fire alarm installation

Strategy: Capture high-intent electrical demand across EV charger installation, commercial electrical work,
emergency electrician searches, smoke alarms and fire-safety related services, while continuously filtering
irrelevant traffic and optimizing toward qualified leads.
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Performance Highlights

Performance figures below are taken from the supplied Google Ads screenshots for Jan 1, 2025 -

Jun 1, 2026.

18,529

Clicks

845

CA$83,595

Spend

CA$59.20

Cost / Conversion

Campaign-LeveI Results

,852

Impressions

2.19%

CTR

7.48%

Conversion Rate

1,412

Conversions

CA$4.51

Avg. CPC

543

Phone Calls

Leads-Performance Max-1 689.50
SureTek (Mike) 510.83
Secondary Services - Search 106.84
Ads-Calls-Core 59.33
Primary Services - Search 45.50

Optimization & Measurement

Tracking foundation

* GA4 + GTM conversion tracking

¢ Enhanced Conversions configured

* Phone calls and lead actions measured

e Campaign performance evaluated using
conversion rate, cost per conversion and call
volume

KEY
RESULT

RAFAYET RAZIB | GOOGLE ADS CASE STUDY PAGE 2

9,187 7.22% CA$5.92
375 6,483 7.88% CA$106.69
63 1,319 8.10% CA$99.37
69 640 9.27% CA$125.43
15 900 5.06% CA$152.87

Optimization work

* Search-term reviews and negative keywords
* Bid and budget adjustments

* High-intent keyword refinement

* Ad copy testing

* Search and PMax optimization based on lead
quality and efficiency

1,412 conversions and 543 phone calls were recorded in the supplied campaign report,
with a 7.48% conversion rate and CA$59.20 average cost per conversion.
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Google Ads Performance Proof

Screenshots supplied from the Google Ads account. They show the account overview and
campaign-level performance used in this case study.

Account overview: conversion rate, cost per conversion, conversions and spend

Overview Custom | Jan1,2025-Jun1,2026 ~ | < >  Showlast30 days
Home Purchase + Addcustomview (D
& (a1
+ New campaign &
Download  Feedback

Conv. rate v Cost/conv. v Conversions v Cost v

7.48% $59.20 1.41K $83.6K

Jan2025 Jun 2026

Account overview: clicks, impressions, CTR and average CPC

Overview Custom | Jan1,2025-Jun1,2026 ~ | < > Showlast30days
Home Purchase + Addcustomview (@
&
+ New campaign o a1
Download  Feedback

Clicks . Impressions ~ CTR v Avg.CPC +

18.5K 846K 2.19% $4.51

Jan 202" u

Campaign table: conversions, phone calls, clicks, conversion rate and cost per conversion

Campaigns Cus(om‘ Jan1,2025-Jun1,2026 ~ | & >  Showlast30days

Campaigns ~ Drafts  Settings

—= N a R
Y Add filter Q = m 2} = o : v
Search  Segment  Columns Reports Downioad  Collapse  More
Search lost | Search lost Searchilost  Search lost
O e  campaign  Conver  Conv. value Coat! Impr.  Avg.cost Cost CampaignID  Phone calls Cicks  Avg.CPG  Comvrare  SCCMIOD wopIS [ f:?ﬂ, “’:(; Searchabe. | ‘absopls  abs.topls B
- (rank) (budget) o P (budget) (rank)
V[ Draftsin progress: 0
oo Leads-Performance Max-1 689.50 000 CASS92 511653 CAS0.43 | CAS408100 23560368925 7 9167 | CAS0A44 722% - - - 16.06% - - - -
O 0 [ suetek(Mie) 51083 4307092 | CAS10669 246602 CASB.41 | CASS4SOT.. 22196788048 ars 6483 CASBAI 7.88% 1255% | 6260% | 24.84% 2398% <10% 24.84% 69.53% | -
Search - Campaign 2
O © [ Seconcary Senices- 12:07- 106.84 000 CAS9037 34603 CAS8.05 CASI0616. 22700588137 63 1319 CAS8OS 810% 1.24% 6250% | 2627% 2587% <10% 26.27% 68.46% | -
2025
oo [ Ads-Calls-Core 5033 503649 CA$12543 30344  CA$11.63 CAS7441.74 22775526634 69 640 CA$11.63 9.27% <10% 64.49% 27.02% 26.65% <10% 27.02% 6836% -
oo e Campeion o Frma 4550 100 CAS15287 22650 CAS7.73  CAS695568 22786899500 15 900 CAST73 5.06% <10% 61.50% 26.64% 2777% <10% 28.64% 67.10% -
oo Y ExpertsTarget 0.00 0.00 CAS0.00 0 - CAS0.00 | 22812426631 0 0 - 0.00% <10% =00%. 0.00% 0.00% <10% 0.00% 200% -
Total: Al but removed campaigns in your cur_. @ 141200 5410842  CAS5020 845852  CAS443 CAS83S05 543 18529 CASaS! 7.48% 1166%  6266% 25.68% 2476% - - -
V' ToutAcout @ 141200 5410842  CAS5920 845852  CAS4.43 CASE30S.. 543 18529 CASaS! 7.48% 1.66%  6266% 25.68% 2476% - - -
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